think S O C I O L O G Y !
Thoughts from the Head
Welcome to the Fall 2013 issue of our newsle er!
Upon joining the department this past August, I
learned that this newsle er reaches thousands of
readers – alumni, current students, former faculty
members, administra ve staﬀ members, friends of
the department, and countless other people who
for one reason or another find themselves browsing
our website. With such a large and diverse audi‐
ence in mind, I think it appropriate to take a mo‐
ment to highlight some of the most exci ng news
about the department:
1. The recent 2013 QS World University Rank‐
ing placed our department in the top 35 in the
world, and in the top 2 in Canada. Rankings should
always be taken with a big grain of salt … but this is
nonetheless an impressive result, and one that en‐
courages us to work and excel even more.
2. The Department is now hos ng the Canadian
Review of Sociology, the flagship journal of the Ca‐
nadian Sociological Associa on. In parallel, we con‐
nue to host Sociological Theory, the premier theo‐
re cal journal of the American Sociological Associa‐
on.
3. Firmly rooted in Vancouver and BC, we are an
increasingly global department. We publish in the
leading journals of our fields and with the best book
presses in the world, sponsor a Speaker Series fea‐
turing some of the most dynamics scholars in the
discipline, have aﬃlia ons with leading ins tu ons
anywhere from China to Germany, and a ract visi‐
tors and faculty and student applica ons from vir‐
tually every con nent.
4. We are hiring! This year, for the first me, we
are interviewing for two full‐ me, tenure‐track

UBC Sociology BA graduate Tammy Brimner has
had the kind of exci ng career that skills in sociolo‐
gy can foster. She began in Human Resources and
quickly became a Senior Manager of Faculty Rela‐
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instructors (dedicated experts in teaching) and
two tenure‐track research faculty posi ons,
one of which will have an interna onal re‐
search profile.
A lot more could be said, and I therefore invite
you to learn more about us by going to our
newly redesigned website: www.soci.ubc.ca.
We decided to focus this newsle er issue on a
specific theme that should appeal to our local
and worldwide young readers especially:
What sociologists have to say about finding a
job in an increasingly compe ve and globalized marketplace.
We begin by oﬀering some basic data about
the job market in the Canadian context, with
a en on going especially to sociology majors.
The next ar cle oﬀers some sociological in‐
sights into the socially constructed nature of
job markets, and how sociology majors can
prepare themselves for them. The last piece
connects some of the recommenda ons from
the previous ar cle to published sociological
research.
I would like to close by asking for your input. If
you are a recent or not‐so‐recent sociology
student, and have ps about finding a job in
today’s dynamic and global marketplace, or
have any feedback about the content of this
thema c newsle er, please share your
thoughts in a few sentence in an email to
soci.dept@ubc.ca. Title the message ‘Job Find‐
ing Tips’ so we know right away what this is
about. We can share some of the best feed‐
back in the next issue of this newsle er.
Happy Reading!

■

ons. Her next promo on was to
Execu ve Director of Faculty
Aﬀairs. She is currently the Direc‐
tor of Business Development and
Opera ons in Animal Care Ser‐
vices, sits on the Academic Leader‐
ship Development Program Plan‐
ning Team, and has recently joined
the United Way Steering Com‐
mi ee. In all of those posi ons,
she has applied her knowledge and experience in
sociology to be er understand how everyday life
gets organized for the faculty and staﬀ she works
with and makes it a priority to look for ways to
alter their lives for the be er. ■

Francesco Duina,
Department Head,
enjoying Victor Nee &
Richard Swedberg’s
The Economic Sociology
of Capitalism
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Sociology & the Canadian Labour Market
By Neil Guppy
CW Mills’ sociological imagina on – private troubles and public issues –
oﬀers new BA graduates an important perspec ve for understanding the
labour market. Finding employment is a largely private ma er but it is
profoundly shaped by public issues. These issues, the context in which
people seek jobs if you will, relate to the health of the economy, the
likelihood of older workers re ring, and the compe on for work in
specific sectors. Recent graduates, in all fields of study, have entered a
tough labour market. The financial crisis of 2007‐08 has had a las ng
s ng. Only gradually are opportuni es returning. Below we stress the
public issues Mills would highlight to reveal something about the con‐
text into which graduates will venture when looking for paid employ‐
ment in the next few years.

Labour Market Composi on & Size
Several key trends augur well for the future labour market success of
sociology BA graduates. First, the labour market is expanding. In 2010
there were about 18.5 million Canadians working for pay, a number
likely to rise to between 20.5 and 22.5 million by 2031 (Martel et al.,
2011). Second, the service sector, where the vast majority of sociology
graduates are employed, is expanding the fastest. Although the Canadi‐
an economy remains significantly ed to resources, Table 1 shows that
the vast majority of jobs and a huge slice of our economic produc vity
occur in the service sector – in areas such as communica ons, educa‐
on, finance, health, human resources, management and administra‐
on, media, and transporta on. Over 87% of labour market jobs are in
the service sector. Certainly some of those service industry posi ons are
McJobs, low paid and with low security, but a significant por on of them
are good jobs with stable career paths. Third, older workers have been
delaying re rement in recent years, in part because of be er health but
also because of the financial crisis and its impact on pensions.
There is good news in all of this. In a nutshell the employment market
for Sociology BAs will be expanding over the next few years because the
demand for workers will rise as older workers re re and as the labour
force in services con nues to grow.

Table 1 : Percentage Distribution of Canadian Economic
Activity by Sector (2010’s)
% of Goods/Services
% of Labour
Economic Sector
Produced ($ Value)
Force Jobs
Agricultural
2
1
Industrial

29

23

Service

69

87

Source: Statistics Canada, CANSIM, Table 282-0008

Sociology Degrees
The number of students pursuing degrees in sociology con nues to be
strong. Figure 1 (on page 3) charts the number of graduates with BAs in
sociology from 1970 to 2012. There is clearly an upward slope in degrees
awarded to sociology graduates, although this rising slope is mainly a

func on of more graduates from Canadian
universi es, not from an increasing propor on
of students pursuing honours or majors in
sociology. Nevertheless these are robust num‐
bers given that many new academic programs have been intro‐
duced in the last few decades that directly compete for students
who in earlier years o en chose sociology (e.g., programs in crimi‐
nology, development, public policy, women’s studies).

Table 2: Occupational Destinations for Sociology BAs in
Broad Labour Market Sectors
Business
 actuary
 administrative assistant
 advertising officer
 computer analyst
 consumer relations
 data entry manager
 human resources specialist
 insurance agent
 journalist
 labour relations officer
 market analyst
 merchandiser/purchaser
 personnel officer
 production manager
 project manager
 public relations officer
 publishing officer
 quality control manager
 real estate agent
 sales manager
 sales representative
 technical writing
Community Affairs
 addictions counselling
 adoption counselling
 caseworker
 child development
 community organizer
 environmental organizer
 family planning
 fundraising
 gerontologist
 group home programmer
 health outreach work
 homeless / housing worker
 hospital administration
 housing coordinator
 marriage / family counselling
 occupational / career counsellor
 public health worker
 rehabilitation work
 residential planning
 social assistance advocate
 welfare counselling
 youth outreach

Government
 affirmative action work
 community affairs
 development aide
 foreign service work
 human rights officer
 information officer
 legislative assistant
 personnel coordinator
 policy research
 urban / regional planner

Social Research
 census officer/analyst
 consumer researcher
 data analyst
 demographer
 market researcher
 social research specialist
 survey researcher
 systems analyst

Teaching / Education
 admissions counsellor
 alumni relations
 continuing studies
 post-secondary recruitment
 public health educator
 records & registration
 school counselling
 student development
 Teacher
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It is also worth briefly no ng here a point that Duina and Guppy de‐
velop in the next ar cle; there is a loose fit (or loose coupling in soci‐
ological parlance) between degrees and jobs. We mean this in two
important ways. First, there are few posi ons in which a job tle
explicitly says ‘sociologist.’ This does occur at Sta s cs Canada, in
post‐secondary educa on, but not in many other places. Second,
many managers, lawyers, and planners, among others, have first
degrees in sociology but professional degrees (e.g., an LLB or a JD) in
their subsequent fields. Their sociology backgrounds are o en invisi‐
ble, hidden behind their newer professional iden es. The context of
a labour market that is loosely coupled for sociologists means that
graduates need to work hard to find opportuni es for paid employ‐
ment – the professional networks of lawyers or planners are not as
ght for sociologists with a BA. This loose coupling is true of many
other fields of study, including anthropology, english, geography,
history, and poli cal science to name a few.

Figure 1

Sociology Students - two recent awards:
William Keats-Osborn
Graduate Student William Keats‐
Osborn has won a pres gious
Killam Doctoral Scholarship, in
addi on to a SSHRC scholar‐
ship. This Killam funding will help
with his scholarly work on
‘Ge ng Facts Straight: The Epistemic Labour of Nonfic on’
This research focuses upon the
study of knowledge in the making,
and in par cular the conten ous
boundary between social science
and non‐science. How, for example, does the immersive
prac ce of nonfic on journalism diﬀer from the rich
descrip ons of ethnographic research?

Amanda Cheong

Source: Sta s cs Canada, BA degrees by field of study (Educa on in Cana‐
da plus special tabs)

Occupa ons Sociologists o en Occupy
So, you might rightly ask, what do you do with a sociology BA? The
job tles listed in Table 2 (on page 2) give you some concrete exam‐
ples of where sociologists are o en employed. There a couple of
important things to note about this list. First, it is only a par al list.
Second, many organiza ons use diﬀerent tles for the same basic
job. Third, many of these jobs can be filled by graduates from other
social science disciplines (a loose coupling eﬀect, in sociological ter‐
minology). We should end on a compara ve note. The expansion of
the service sector is happening not only in Canada but also in many
other countries in the world. In the case of developed economies, to
the extent that there is growth, it is primarily happening in services.
When it comes to developing or emerging economies, service jobs
represent the main areas of growth. This, too, is good news for soci‐
ology graduates.

Conclusion
Understanding the public nature of the social forces impac ng la‐
bour dynamics helps in apprecia ng that your journey through the
job market is shaped both by your own eﬀorts and personal biog‐
raphy, but also by larger contextual factors bearing on the ebb and
flow of jobs. ■
Reference:
Martel, Laurent et al. (2011) ‘Projected Trends to 2031 for the Canadian
Labour Force’ Canadian Economic Observer, Sta s cs Canada 11‐010‐X.

Recent Sociology BA graduate,
Amanda Cheong is the winner of a
Statelessness Research Award, by
The Oﬃce of the UN High Commis‐
sioner for Refugees (UNHCR).
Amanda is currently a PhD student
in Sociology at Princeton University.
She won this research award in the
undergraduate category for her
thesis: ‘Changing Concep ons of Ci zenship Among
Stateless Chinese-Bruneian Immigrants in Vancouver’.
Cheong selected one of the world’s least‐known situa‐
ons of statelessness as the subject of her research: the
Chinese minority of the Sultanate of Brunei Darussalam.
Cheong explores the implica ons of statelessness for
peoples’ life chances in Brunei, looks at how interna on‐
al migra on has been adopted as one response to this
situa on, and how the exposure of those who have
se led in Canada to a new and very diﬀerent ci zenship
model has changed their understanding of the rela on‐
ship between the individual and the state. She bases her
analysis on oral history interviews with 13 Chinese‐
Bruneians who migrated to the Greater Vancouver area
between 1974 and 2011. The jury was impressed by this
original data collec on and the manner in which both
the methodology and the findings are presented, con‐
cluding that this well‐refined and informa ve sociologi‐
cal study provides a useful contribu on to deepening
the understanding of statelessness. ■
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Preparing for the Job Market: a Sociological Primer
By Francesco Duina & Neil Guppy
Ge ng a job takes work and prepara on. Both begin when you
turn your mind to why someone might want to hire you. Most
simply, on entering the job market you are a seller. As a seller,
you must have what buyers – that is, employers – want. This
raises three separate ques ons: What do buyers want? How do
you acquire those things? And how will buyers know if you have
them?
Before proceeding, remember some basic sociology. Many peo‐
ple, and par cularly economists, depict the labour market as a
ra onal choice arena: a place ruled by reason, fact, and eﬃcien‐
cy. Informa on is supposedly abundant, op ons are unlimited,
actors know how to match their preferences with those op ons,
and errors are rare. The result, according to this perspec ve, is
the best u liza on of talent in an economic system where em‐
ployers and workers are both op mally sa sfied.
But this descrip on does not capture what goes on in the real
world. Actual labour markets are messy places: they are socially
constructed spaces where power diﬀeren als, ins tu onalized
regulari es, class structures, asymmetrical access to informa on,
fads, emo ons, the educa on system, and many other factors
shape the making of workers, the need for jobs, how recrui ng is
done, how pays scales are set, and much more. Furthermore, the
market is largely bureaucra zed and so increasingly ‘employers’
are Human Resource Departments. Therefore, what happens in
the labour market, the matching of jobs to employees, is not
determined by an eﬃcient, ra onal exchange process. But it also
means that it isn’t a complete lo ery, it isn’t arbitrary. Knowing
how labour markets actually func on can prove truly valuable,
helping you to be savvy, prepared, and ul mately successful.

What employers want
Creden als
First and foremost employers look for creden als. Realizing ex‐
actly what this means ma ers. It is almost unheard of for em‐
ployers to request a transcript of your grades. Grades ma er for
graduate or professional school admission but they become
much less important if your intent is to find a job a er your
Bachelor’s degree. When you graduate, employers will sort you
into, or out of, their compe on based first on a creden al. If
you have the right piece of paper, then you pass the first screen.
This is creden alism 101!
Obviously, in professional fields people are only hired when they
have specific creden als. Physicians need an MD and lawyers
require an LLD or a JD. But the majority of jobs in the white col‐
lar world – those jobs that make up most of the massive service
sector of our economy – require Bachelor’s degrees. And here
most o en the exact field of study does not ma er, although
obviously some jobs have specific requirements (e.g., history
teachers typically have some history training, although not nec‐
essarily are they history majors; likewise, food inspec on agents
o en have a science background although they are not neces‐
sarily biologists or agricultural scien sts). In the language of soci‐

ology, there is a loose coupling
between the academy and the
labour market. In fact, we may
say that most employers do not
really know what creden als, exactly, they wish their job candi‐
dates to have. They only have some rough ideas (the person must
be ‘smart’, ‘driven’, etc.) and no specific profile: they have a need,
but are o en not quite sure exactly what that need is, or how to
best fulfill it. While this looseness may seem confusing, it is actual‐
ly good news for you: with good research (about the employer, the
job, and your compe on) and proper presenta on on your part,
you can convince employers that your creden als are precisely
what they are looking for, and therefore that you have what it
takes to be hired (remember here the wri ng of Erving Goﬀman
and his theories of how the self can present itself in mul ple
ways).
You should take, then, the idea of creden als with a big grain of
salt. Understand what it means, and how your sociological per‐
spec ve can help you shape what employers are looking for in the
first place.
Let us now turn to two other things that employers demand: expe‐
rience and skills.

Experience
Employers want experienced job applicants. Why is this so? Again,
most employers cannot oﬀer a precise answer. They believe experi‐
ence equates to people being job‐ready and thus requiring minimal
training. If probed a li le more, employers might tell you that expe‐
rience indicates that you have the discipline and work ethic to
thrive in a job. Working life has its own culture, a culture of me
management, ge ng along with others, and discipline. Experience
with work culture reassures employers. There are plenty of reasons
to ques on the actual importance of ‘experience’ for any given job.
But, as a smart sociologist, what you should remember is that ex‐
pecta ons ma er, regardless of whether it is a ra onal demand or
not. Thus, rather than deba ng the merits of having experience,
you should in fact remember the cultural necessity of gaining some
work experience.

Skills
Employers are rarely interested in your disciplinary skills. Again,
they may only have a general idea of what skills are really needed
for the openings on hand. However, every discipline provides you
with a host of generic skills. Your task is to cul vate those skills that
are most likely going to be appreciated by your prospec ve em‐
ployer, and then adver se yourself along those lines. You will want
to do this in a way that helps you stand out amongst other job ap‐
plicants. At the same me – and this is very important – try and
understand what you, as a person, really enjoy learning and doing.
The idea that our private and professional lives should be totally
separate, while helpful in some respects, is a poten ally misleading
cultural norm. We do not leave our ‘true’ selves behind when we
enter the workplace. The job market is not made up of anonymous
actors devoid of personality. The trick will therefore be to balance
the need to build an appealing profile with your interests and pas‐
sions.
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With all this in mind, we can iden fy here a few truly cri cal skills:
Communica ons: wri en skills are cri cal but so too are your
presenta on skills. All white collar jobs demand reading and
wri ng skills. Frequently you will be part of a team and expected
to contribute ideas orally in team mee ngs. Being able to present
ideas clearly and cogently counts. Learning how to be persuasive
ma ers, and it is a skill you hone with prepara on and prac ce.
Framing and packaging ma er. Assembling evidence is essen al.
And the job interview is an oral presenta on!!!
Numeracy: being adept with numbers helps in almost any job. Max
Weber’s world of ra onaliza on, where the metrics of quan fica‐
on and predictability are front and centre, means that more and
more jobs require you to be numerate. An ability to understand,
and even be er to assemble, charts, figures, graphs, and tables is
an important asset.
Methods: being skilled in a range of social science methods en‐
hances your ability to understand problem‐solving. Iden fying the
problem – o en its mul ‐faceted nature – is a skill in itself and this
is one of the key things you learn when professors ask you about
your research ques on, or your argument, or your hypothesis.
Good, and diverse, methods training ensures you can ask good
ques ons and understand the logic of finding nuanced, persuasive
evidence.
Intercultural understanding: culture is about meaning‐making. As
cultures deepen and diversify, being able to comprehend others
and their meaning‐making is cri cally important to organiza onal
success. Quite obviously, this is especially so in a globalizing world.
Being prac ced in diversity and inclusion is a core competency in
the modern workplace. Given this, there are courses and job expe‐
riences outside the classroom (internships, summer jobs, etc.) that
can help you develop, and later be able to adver se, your intercul‐
tural skills.
Cri cal thinking: the features of thought that signal cri cal thinking
include a mind that is agile, crea ve, curious, nimble, nuanced,
probing, smart, and subtle. These come with prac ce. They are
developed by challenging yourself – moving outside of your com‐
fort zone, both intellectually and emo onally. Smart students, and
by this we mean students who will be successful, are those who
choose courses with an eye to augmen ng their skill sets. Building
a course schedule that enriches your skill set is more important
than building a course schedule that fits your social life (although
having a social life is important, and employers value employees
who are socially adept). Also, remember that many of these skills
get honed outside the classroom.
At the same me, contrary to what one might think, it is very diﬃ‐
cult to measure and quan fy one’s cri cal thinking abili es. More
to the point, employers have no way of ascertaining how ‘good’
your cri cal thinking really is. They instead will gather data points
about you from your resume, the way you talk, how you behave
during an interview, and how you answer ques ons designed to
test your analy cal skills. This means that there are numerous,
o en subtle ways, of communica ng to an employer (who may or
may not be consciously focused on this) that you are indeed smart.
Put yourself in the reverse role: how do you know that you are
dealing with a ‘smart’ person when you interact with one?

Acquiring what employers want
How, then, do you acquire all these things that employers want?
We have men oned a few ways already. If you have followed this
ar cle along, the message is in fact rather simple: be purposeful,
careful, and strategic. Take charge of your university career by
planning for its a erlife. Be the author of your own future. Have a
game plan and s ck to it wisely. When you need to adapt, do so.
Here is a simple analogy. In university life, you can be a tourist or a
par cipant. Tourists watch the years flow by, living in the mo‐
ment, enjoying the freedom and the distrac ons. Par cipants
learn to love exploring knowledge, and they do it vigorously. They
learn to be curious; they develop a hungry mind. Par cipants take
control of their lives; they author their futures by planning and
implemen ng. Employers want par cipants. Over me you have
grown intellectually, ethically, physically, and so forth. We are
encouraging you to take more responsibility for your own growth;
be purposeful about it, it’s your life.
For a concrete example, think about the need for experience. How
do you get great work experience? A good part‐ me job in a rele‐
vant industry is one way. Enrolling in co‐opera ve educa on can
also help, as can carefully chosen internships. Increasingly compa‐
nies are using co‐op placements and internships as ways of as‐
sessing poten al employees. Take advantage of these university
programs to gain experience.
Other forms of experience are also useful, although supplemen‐
tary. Volunteering is recognized as valuable as it shows employers
you are not too self‐centered, you care about others, and you
have experience working with others. Par cipa on in athle cs or
the crea ve and performing arts is also useful. It demonstrates to
employers that you have self‐discipline, can work in a team
se ng, and are goal directed. Being involved with student govern‐
ance, or with campus clubs, community organiza ons, or social
movements can also be useful.
No ce the obvious here: university can provide you with experi‐
ences outside the classroom that are cri cally important to your
labour market success. It is up to you to take advantage of them.
But no ce too, the less than obvious. The process of finding a job
is really a societal – in this case, culturally‐rich – aﬀair: it is about
expecta ons, becoming legi mate, and being sensi ve to certain
values and beliefs. Knowing how to make use of this social fact
can you give a leg up in your search eﬀorts (see the next ar cle by
Hirsh et al. on searching for employment).

Showing buyers what you have
Your success in this next phase will depend upon how well you
have done in the previous two phases. It really is impossible to
turn a pig’s ear into a silk purse. But if you have spent some me
figuring out what employers want (and how they come to want
something ) and learning how to acquire it, then selling yourself in
the labour market is much easier. Display the ‘silk’ that you have
acquired. This is where Goﬀman’s impression management comes
into play, or, in the lingo of the current job market, this is where
you need to market your brand, where you need to show employ‐
ers what is dis nc ve and a rac ve about employing you. Here,
again, sociology is relevant: marke ng is as much an economic
ac on as a social one. At its core, you are construc ng your image
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The Sociology of Job Finding

By Elizabeth Hirsh, Sylvia Fuller, Amy Hanser, & Rima Wilkes
How do you find a job in today’s ght, turbulent, unpredictable
labour market? Sociologists who study job searching and labour
markets iden fy two dis nct stages: searching and screening. In
the searching stage, applicants turn to online resources, career
services, and their social networks for informa on about job
openings. In the screening stage, hiring agents sort countless ap‐
plica ons to find the ‘right’ worker. Thus, landing a job is a two‐
sided matching problem, with workers searching for good, ful‐
filling jobs and employers screening for capable, produc ve work‐
ers. So how do you maximize your chances of finding (and landing)
a good job?

Job Searching: It’s Who You Know. Really.
According to sociological research, over half of job seekers find
their posi ons through es or links in their personal networks
(Fernandez, Cas lla, and Moore 2000; Marsden and Gorman
2001; Neckerman and Fernandez 2003). These es can be both
‘weak’ – es to acquaintances, career counselors, and faculty
members – and ‘strong’ – es to friends and family members.
Though both may provide sources of informa on (and advice)
about job seeking, weak es tend to provide access to more ex‐
pansive informa on and are most eﬀec ve for landing profession‐
al jobs. In fact, a recent study by the American Sociological Associ‐
a on (ASA) found that 60 percent of sociology graduates who
sought job informa on from career services, workshops on cam‐
pus, faculty members, internship supervisors, or former employ‐
ers landed career‐level jobs compared to only 45 percent of those
who turned to family or rela ves (Spalter‐Roth et al. 2013). Thus,
to find your dream job, visit career services, workshops, former
employers, and yes, bother faculty (helping you is part of our job).

But what do you do if you exhaust your weak (and
strong es) and come up empty? For those not rely‐
ing on personal contacts, online search methods may
be the next best thing (Choi 2011), yet there is o en
a trade‐oﬀ between quality and quan ty – for both job seekers
slogging through online pos ngs and hiring managers reviewing
hundreds of applica ons (Fountain 2005; Spalter‐Roth et al.
2013). In fact, in the ASA study of sociology graduates, although
those who used online search strategies landed jobs 68 percent of
the me, those jobs were typically service and clerical work, not
on the career track. Think barista, not policy analyst.
Why do networks work? It’s simple: they are cheap and easy. It is
far easier for employers to give a job to someone they know or
has been recommended by a trusted source than to go through
the trouble of pu ng out an ad, si ing through applicants, calling
references, conduc ng interviews, and so on.

Applicant Screening: It’s What You Know. And How You Show It.
Does this mean that knowing people is everything? Absolutely
not. No one is going to hire you, even if you come highly recom‐
mended, if they don’t think you can do the job well. You must
convey to each and every hiring agent that you have the neces‐
sary ap tudes, competencies, and mo va on. The cri cal prob‐
lem‐solving, communica on, and wri ng skills that you have ac‐
quired through your sociology studies will make you an a rac ve
applicant (Andrews and Higson 2008; Maes et al. 1997). The fact
that you have pursued studies that highlight social diversity, inter‐
cultural understanding, and an apprecia on for mul faceted
forms of knowledge, including divergent ways of doing and think‐
ing, will signal to employers that you can manage varia ons in
interpersonal interac ons and team work, which are increasingly
common workplace arrangements (Bell et al. 2011).
Beyond your hard skills, be sure to showcase your personality,
talents, and so skills. Employers are looking for people who ‘fit’

‘Preparing for the Job Market’ from previous page...

in the marketplace, reflec ng and adjus ng to its requirements
and ambigui es, and ul mately shaping that very marketplace.
Thus, to present yourself you should think ahead and plan care‐
fully. Four ps in par cular come to mind:
Do your homework: figure out some areas in which you might like
to work and then learn about poten al employers. Figure out
how you fit with them and tailor your resume to speak to their
needs.
Cra a good resume: create a short overview of your accomplish‐
ments and a ributes. Set out your creden als and then highlight
your experiences and skill sets. Do this with a clear understanding
of who your target audience really is.
Have good references: ask your best contacts for a par cular job
opening to write you a strong le er of reference and/or to con‐
tact people they know who can help. Give them sugges ons as to
what to highlight in their le ers or phone interviews so that your
skills and experiences are well showcased.

Prepare for the interview: your experiences and skill sets are key,
but ul mately when you are interviewing you are moving to an‐
other stage of the selec on process. Other interviewees, too,
have a rac ve experiences and skill sets. You must diﬀeren ate
yourself in other ways. Remember what we talked about earlier:
learn about your audience, communicate things about you with‐
out saying them, convince them that you are the person they are
looking for (that is, make them realize that what they want is
someone like you).
One final point is in order. The loose coupling between academia
and the job market we discussed earlier has an addi onal impli‐
ca on. Many university‐aged students do not know with any
certainty what occupa onal jobs or careers they want to, or will,
pursue. Their preferences are far from set or formed. It follows
that you should approach the job search with flexibility. Worry‐
ing about finding the ‘perfect’ job is pointless. There are mul ple
good fits, and your desires and interests will in fact be shaped
and s mulated by what is out there. The process of matching
you to a job, in other words, is interac ve. So, this means that
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well with the workplace culture – in large part because they
want to work with people they feel comfortable with (Rivera
2012). Although such ‘homophily’ – or preferring people who are
like you – can lead to preferen al hiring in some situa ons, ap‐
plicants who are wise to it can take advantage by seeking out
companies that fit their disposi ons, and play up any skills,
traits, or values that ‘fit’ the company culture. Among a slew of
qualified candidates, your unique experiences and traits can set
you apart. S ll, as much sociological research demonstrates,
employers’ gender, race, and ethnic biases can lurk beneath
homophily, contribu ng to discrimina on in hiring. To ensure
that your resume gets a fair look, you can cra materials in gen‐
der‐ and ethnically‐neutral ways to prevent employers from fall‐
ing back on unconscious biases and stereotypes. The other mes‐
sage here – do your homework on poten al employers and cra
your messaging accordingly.
Remember too, from your own sociology courses, that consider‐
able research points to systemic processes of unfairness and
inequality in ge ng a job. Be prepared for this. The world is un‐
fair. However, you also cannot let this awareness totally under‐
mine your personal eﬀorts. Persistence is important. Staying
posi ve, while some mes diﬃcult, is important. Being proac ve
is important. But enter the job search with some realism, with
an awareness of this as a social process open to a myriad of ups
and downs.
Finally, you need to demonstrate that you are highly mo vated,
can take ini a ve, and think for yourself (especially in profes‐
sional jobs). What does this mean? Every cover le er says ‘I’m
highly mo vated.’ You need to show that you are highly mo vat‐
ed as you go about your life. Oﬀer to do things for other people.
Be a go‐ge er. Don’t wait to be asked. Someone will no ce.
Even if they don’t hire you on the spot, they will come away
impressed, and who knows, might just provide that network‐ e
to your dream job. ■
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you should be flexible in your expecta ons and what might
actually work for you. Be ready to package yourself in diﬀerent
ways. If you think about it, the basic insight here is deeply soci‐
ological: just as the specific tasks of jobs are frequently not
clearly delineated in an employer’s mind, a recent college grad‐
uate can present herself or himself to the world in diﬀerent
ways. Workers and jobs emerge interac vely – i.e., through a
fundamental process of social interac on.
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Summing up.
The job market is far from being the ra onal, eﬃcient, and
transparent clearing house where talent is matched, in the
most op mal ways, with clearly delineated and specified em‐
ployment opportuni es. It is instead a social arena where a
host of factors – from cultural to structural – shape how work‐
ers and employers ul mately find (and define) each other. To
use a classic phrase from economic sociology, the job market is
‘embedded’ in society. Understanding and preparing for this is
one of the best things you can do to ensure your success. ■
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